Celebrated Bronx artist captures market’s flavor

BY PATRICK ROCCHIO

Artist Daniel Hauben
has been painting Bronx
street scenes ifor three de-
cades, and recently took his
easel indoors to the Arthur
Avenue Retail Market.

‘The project had Hauben
stationed at the market dur-
ing the first two weeks of De-
cember, capturing scenes at
2344 Arthur Avenue, which
opened in the 1930s and has
an old-world sensibility, in
ol paint on three panels.

The Bronx-born artist
lives in Kingsbridge and
has a studio in Riverdale.
He painted numerousscenes
from the Bronx, including
Bronx Vortex, a canvas that
celebrated the 100th anni-
versary of the Grand Con-
course in 2009 by highlight-
ing its intersection with the
Fordham Road.

“lamalandscape paint-
er,” Hauben said. “It just so
happens that the landscapes
that I paint are encrusted
with the Bronx.”

‘When he recently visit-
ed the market with his wife,
he thought that the color,
texture, and shapes of the
market would make for an
interesting painting, Hau-

ben said. He was especially
pleased with the reaction of
the workers in all the busi-
nesses who wanted immedi-
ately to be part of the paint-
i

“Ilove interacting with
the people in the market,
and having them share in
the process,” Hauben said.
“That doesn't always hap-
pen when I am painting.”

Hauben's painting cap-
tures the rear of the market
where Mike's Deli and Boia-
no Foods are located.

“The people working
in the market were curious,
and then they got involved
and wanted to see the prog-
ress,” Hauben said. “They
have their ideas about peo-
ple who should be in the
painting, are taking owner-
ship of it, and feel a part of
i

Also attracting him to
the Arthur Avenue Retail
Market was that it was a De-
pression-era building with
skylights that silhouette
a maze of different shapes
overhead, including pipes
and ornaments like a wagon
wheel, before reaching a col-
orful ground level, Hauben
said.

He painted scenes from
the produce and meat sales
stalls, as well as people seat-
ed at a cafe area. The paint-
ing is similar to other street
scenes that he has painted in
the borough, Hauben said.

“Coming from the
Bronx influences my paint-
ings because there is a lot of
hustle and bustle, with lay-
ers on top of layers of build-
ings and people” Hauben
said. “The retail market re-
flects that hustle and bustle,
and it is a place where peo-
ple come together and meet
ane another”

The painting measures
54 inches wide and 24 inches
high. Space for the project
was donated by Mainland
Media, which is leasing a
stall in the market for the
holiday shopping season.

Aside from selling the
original painting itself,
Hauben plans to have Main-
land Media create high-
quality prints and poster. It
is entitled “Arthur Avenue
Market.” They can be pur-
chased for a fraction of the
cost of the original paint-
ing. Daniél Hauben was the
first artist to be featured in
Mainland Media's products,
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Artist Daniel Hauben painted the Arthur Avenue Retail Market, and he is pictured here on Thursday,

December 15.

igi art collections

which p a positive
image of the Bronx, said
Mainland Media partner
Paul Ramriez.

Hauben's work hangs in

around the world, including
those at The White House,
New York Historical Soci-
ety, Goldman Sachs, Pfizer,

Montefiore Medical Group,
Pepsico, Harvard Universi-
ty, Rutgers University, E.F.
Hutton, and the New York
Public Library.
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